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KynbTypHO-LiHHICHI CMUCAU aHITOMOBHUX
peKNnaMHUX TEKCTiB: KOHUenT EKCKN03MBHICTb

ITocTaHoBKa mpoo6iemu. PekjaMa SIK acIeKT XXUTTSI TiCHO ITOB’sI3aHa 3
MPOIIeCOM PO3BUTKY JIIOJCTBA TA €KOHOMIUHMM XUTTSI CYCITiJIbCTBA. SIK 0CO-
OGMMBUI CMHTE3 MaTepiasbHOI Ta JYXOBHOI MisUIbHOCTI JIIOAVHM peKIaMa € Cy-
MepewInBOoI0 yTUIITAPHO-eCTeTUUHOIO CTPYKTYPOIO, sika (popmye crierdiuHe
cMMCIoBe 3HaUYeHHsI. Pekiama — heHOMEH KyJbTypH, SIKUiA TTiJICBiAOMO BITpO-
Ba/Ky€E y CBiIOMICTb CTIO’KMBAYa MEeBHi CTepeOTUIIN MTOBEIiHKY, eCTEeTUYHI Ta
CBiTOIISIHI imeann.

Pekiama siBjisi€ co6010 crienndiuHmii croci6 TBOpUOi caMmopeantisariii jro-
IVHY, B pAMKaXx SIKOTO BilOyBa€ThCSI KOHCTPYIOBAHHS, TPAHC/IALIS i CIIOKMBaAH-
HSI peKIaMHMX 06pas3iB, sIKi BMIIIYIOTh B ce6e SIK 00’ €KTMBHY PeKJIaMHY ifero,
TaK i Cy6’€KTMBHI BJIACTUBOCTI CBOTO TBOPIIS. KpiM TOTO, KOXKHMIT peKIaMHMI
TeKCT MMMOBOJIi BilTBOPIOE crieliu(iuHy KyJIbTypY CBOEI €110XU, BIaCTUBUIA i1
CBITOT/ISIA, i Xy[IOXKHIil CTUJID.

AHT7IOMOBHA pekjiaMa 3aiiMae IMpoBiiHe MO0XKeHHS B CBiTOBOMY iH(DOP-
MalliifHOMY ITpOoCTOPi, 60 came BOHA CTOSJIa Y BUTOKiB BUHMKHEHHS PeKIaM-
HOi CIIpaBM 7 MPOIOBKYE JOMIHYBATH Y INI06ATbHOMY PEKIaMHOMY AMCKYPCi.
Lleit dpakT 06YMOBIIIOE 3alliKaBIEHICTh HOCTITHUKIB 1O PEKIaMHOIO TEKCTY,
30KpeMa aHIJIOMOBHOTO, a TAKOX JI0 TUX CTEPEOTUITHUX YABJIeHb Ta 06pasin

96



Cultural-axiological meanings of English advertising texts: the concept of Exclusivity

y pekJiaMi, sIKi BIUIMBaIOTh Ha GOPMYBaHHS CBiTOIVISIAY Ta I[iHHICHUX Opi€H-
Taliif 0co6MCTOCTi.

Awnastis ocTaHHiX JoCTiIKeHb i myosmikatiii. ®isocodchKiii aHai3 peKa-
MM SIK heHOMEHY KYJIbTYPM He Ma€ TaBHixX Tpaauliii. O6’eKToM 6e31ocepesHbo-
IO TEOPETUYHOTO OCMICIEHHS 11e SIBUIIle CTaJjIo Jiuile Yy APyTiit mosoBuHM XIX
CTOJIITTSI. B IIMPOKOMY iCTOPUKO-KYJIBTYPOJOTiUHOMY acIleKkTi pekiaMa aHaJli-
3yeTbcs y mpausx [. Bypcerina, I. Byxii, I. Cemricona, B. B. YueHnosoi, H. Ctapux,
H.M. T'ynkoBoi. SIk ¢heHOMEH KYJIbTypU pekaaMa po3risimacTbes B.J1. Adana-
cbeBCbKMM, M. B. BapanoBoro, K. Bogpiiispom, A. Bepiriaum, T.E. I'pin6eprom,
II. Maprinom, C. ®okcom, H.T. Yaranom. Pexnamy sIK cydacHy Mi¢oJIorito pos-
rnspaioTh JI. [eparienko, M. K. KoBpiskenko, H.B. Cnyxait, A.B. YIbIHOBCbKMIA,
A.Sl. ®miep Ta iHIT gocaigHMKYA. [IMTaHHSIM BIUIMBY peKIamMy Ha (opMyBaHHS
CBITOIVISITY Ta IiHHICHMX OpieHTAaIlili ocobucTocTi mpucBsdeHi mpani T.B. T'aH-
skuHa, A.A.TopenoBoi, A.H. JlebeneBa-JIro6imoBa, A.T. JIleBincona, O.€. Cu-
HSBCbKOI, E. ®pomMma. OfHaK y IOCTYIHIl aBTOPY BiTUM3HSIHIl Ta iHO3eMHiil
JliTepaTypi He BOAIOCS BUSIBUTY CIEIiaIbHOTO JOCTiMKeHHSs, ike 6 6yy10 mpu-
CBSTUEHe aHaJTi3y JOMiHYIOUMX KOHIIEIITiB Y aHIJIOMOBHIl peKiaMi.

dopmynOBaHHS 3aBAAHHS JOCIIIKEHHS Ta MaTepian JOoCTiaKeHHs.
Mertolo 1aHOi CTaTTi € aHaJTi3 BepOaTi3aTopiB KOHIENTY EKCKIIIO3UBHICTD Y Cy-
YaCHOMY aHIJIOMOBHOMY PEKJIaMHOMY IMCKypCi. MaTepialoM TOCTiIsKeHHS
CTaJIM Cy4yacHi aHIVIOMOBHi peKJaMHi TeKCTU, BUJIyUeHi 3 ITISTHLIEBUX KypHasiB
Cosmoplitan, Elle, Girlfriend, Glamour, Harper’s Bazaar, InStyle, Marie Claire,
Vogue (2016 p.). Kareropiero, Ha Ky 6y/710 chOKyCOBaHO yBary y HalloMy Jo-
CTimpKeHHi, 3°IBUIacs rpyra nap@ymiB Ta KOCMeTMYHUX TOBapiB, BUOIp sIKO1
3YMOBJIEHO iCHYIOUOIO Y MApKETMHTOBMX KOjIaX Kiaacudikallii cerMeHTiB pUHKY
PO3KOIIIi, [0 BKIIOUAE «PO3KIilll /IS BJIACHOTO BMKOpHUCTaHHS» . JIo KaTeropii
«PO3KIIlI [1JIs1 BJITACHOTO BUKOPUCTAHHST» CHeLiaicT, SIKi JOCTiIKYIOTh PUMHOK
PO3KOIIIi, BiTHOCSITH aBTOMOOI/Ti, TapdyMepito Ta KOCMETUYHi TOBapHu, I0BeJIip-
Hi IIPUKPACH Ta TOOVHHNKM, TOOTO TaKi TOBapw, sIKi KBaTihiKyIOTbCS SIK TIEPCO-
HasbHi 2. ToMy aHas1i3 KOHIIEINTY EKCKITI03MBHICTh Y peKJIaAMHOMY aHIJIOMOBHOMY
IMCKYPCi 371i/iCHEHO Ha MaTepialli peKJIaMHMX TeKCTiB rmap@ymiB Ta KOCMETUKM.

Buk/iaz; 0OCHOBHOTO MaTepiaay JoC/TiaKeHHs. AHaTi3 KOHIIIITIB J/1s1 BU-
BUEHHSI JTIOJICbKOI CBiOMOCTi uepe3 MOBHi perpe3eHTaliii, siKi BigouBaTh 0CO-
6mBoCTi QOPMYBaHHS Y JIIOAVIHM YSIBJIEHD ITPO OTOUYIOUMIA CBIT B yMOBAaX CUTY-
allii, sika MoCTiliHO 3MiHIOETHCS, BITHOCUTBCS A0 aKTyaIbHMX 3a7a4 KOTHiTUBHOL
JIHTBiCTUMKN. [IOC/Ti I3KEHHS KOHIIENTY COIiaJIbHOTO XapaKTepy nepembdavae iioro
BUBUEHHS SIK (DeHOMEHA, [0 3HAXOAUTHCS Y TICHOMY B3a€EMO3B’SI3KY 3 OTOUYIO-
YMM 30BHIIIIHIM cepeoBUILEM, 110 JeTepMiHOBaHMIA 110r0 3MiHaMM. 30BHILITHIM

! Danziger P.N. Let Them Eat Cake: Marketing Luxury to the Masses — As Well As the Classes.
— Chicago: Dearborn Trade Publishing, — 2005.

2 AHppeeBa A.H. MapkeTuHT pockol: coBpeMeHHble crpaternn/ A.H. AHnpeeBa, JI.H. Boromo-
JioBa; Bpiciias mikona MeHemkMveHTa CIIOIY. — [2-e u3p.]. — Cn6.: U3p-Bo «Bbicimas mikona
MeHemkMeHTar; M3nart. mom C.-Iletep6. roc. yu-ta, — 2008.
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cepefoBUIILIEM I10 BiTHOIIIEHHIO 0 KOHIIEIITY € Ky/IbTypa B yCiii pi3HOMaHiTHOCTi
ii MyXOBHMX i MaTepiaJibHMX L[iIHHOCTEIA, 1110 [Ia€ ITiJICTaBy TOBOPUTH IIPO IIPSIMO
MPOTIOPIIifiHi BiTHOIIIEHHS MiK €BOJTIOLIi€I0 KY/IbTYPM Ta €BOJIOIi€10 KOHIIEIITY !

B eroxy KyabTypy CIIOKMBaHHS peKaaMa TpaHChOPMYEThHCS B 3acib CTBO-
PeHHSI iMiJIKy, CTa€ iHCTPYMEHTOM (OpMyBaHHSI MOTpPe6 CIIOKMBAYa, UMM
CYTTEBO BIUIMBAE HA XapakTep KyJIbTYPHMUX TOMIHAHT COI[iyMY, Cepel SKUX
KOHIIeNT EKCK/TI03MBHICTh 3aliMae MpiopUTeTHY Mo3uilito. Lle MmosiCHIOETbCS
TUM, 110, OCKiJIbKM TOJIOBHOIO METOI0 TEXHOJIOTi} peksaMu, MapKeTUHTY Ta
OpeHIiHTY CcTa€ 36i/IbIIEHHS MPOAAXKiB, TO OMHMM 3 Pe3Y/IbTaTUBHUX ITPUITOMIB
3’SIBJISIETHCSI CTUMYJISIITISI «I€MOHCTPATUBHOTO CIIOKMBAHHS». ABTOPOM Te€pMi-
HY «JIeMOHCTPATUBHOIO CITOKMBAaHHS» (Conspicuous consumption) BBaskaeThCsI
ekoHOMicT TopHCTeiTH BebeitH?, IK1ii BUSHAUMB 1€ TTOHSTTS SIK CIIOKMBAHHS
TOBapiB Ta MOCIYT 3 METOKO OTPUMAaHHS eQeKTY Bif meMoHcTpailii ix BuKopuc-
TaHHs. Hajtyacrillle TakMMM TOBapamMy CTalOTh ITpeaMeTy PO3KOIlli, sIKi 3maTHi
MMPOAEMOHCTPYBaTH 6araTcTBO Ta CTaTyC. [IparHeHHS «I0KasaTu cebex, «0yTu
KpallXM», «BiIUyTy CMaK IepeMOor» 3aBIsKM MpUI6aHHIO TOBApy CTAIO0 PO3-
MOBCIO/IKEHMM MOTMBOM Y CIleHapisiX peKJIaMHMX TeKCTiB.

Im’st koHIenTy Exclusiveness BimoMo HOCiSIM aHIVIiiicbKOi MOBM 371€6i/b-
1IIOTO 3aBISIKY TIOITYJISIpM3allii y peKJIaMHOMY IMCKYPCi KyJIbTYpPU ITPeCTUsKHO-
r'0 CIIOKMBaHHS, IIParHeHHIO 10 CTaHAAPTiB KPACMBOIO Ta PeCIIeKTabebHOro
SKUTTS, SIKE CTAE OMHUM 3 JOMiHYIOUMX CEHCIiB OYTTS CyuyaCHOCTi. AJie I[iKaBUM,
Ha Halll OIS, € TO¥ (hakT, 0 Y PEKIAMHOMY JMUCKYpCi (PeHOMEH eKCKJIIO-
3MBHOCTIi TOBapy, CIIOKMBaua Ta iHIIMX CKIaL0BMX PEKIaMHOIO ClleHapilo Bep-
6ati3yeThCsl He TiIbKM JIeKCeMOIO exclusiveness Ta ii CJIOBOTBOPUMM THi3gOM
(exclusive, exclusively, exclusivity), ane i1 iHIIMMM BepbaizaTopaMu, 110 BXOASTh
B KOHIIEIITyaJIbHe I10JIe KOHIIEIITY, SIKIi € 06’€KTOM HAIIIOI0 BMBUEHHSI.

3a gaummu cnoBHuKa Collins Thesaurus of the English Language® nek-
cemi exclusive BinmmoBimae Takuii cuHOHiIMiuHMIT psim: absolute, advanced,
aristocratic, best, brilliant, chic, clannish, classy, confidential, deluxe, eccentric,
elegant, elite, excellent, exceptional, expensive, extraordinary, extravagant, famous,
fancy, fashionable, fine, glamorous, incompatible, individual, irregular, latest,
limited, luxurious, modern, noble, number one, one, one and only, only, original,
particular, peculiar, perfect, personal, precious, predominant, premium, prime,
private, popular, posh, rare, remarkable, rich, secret, selective/selected, selfish,
shine, snobbish, sole, smart, special, specific, stylish, super, superior, swish, top,
trendy, unequaled, unique, unshared, unusual, valuable Ta iHiIi. Y CJIOBHUKY
Oxford Advanced Learner’s Dictionary* 3HaXoayM HaCTyITHE MOSICHEHHS CJI0OBA

! yajir JI. 36panHoe: DBomonyst Ky/1bTypbl / J1. Vaiit. - M.: POCCIISH, - 2004.
2 Be6men T. Teopus npasgHoro kiacca. — M.: [Iporpecc, — 1984.

% Collins Thesaurus of the English Language — Complete and Unabridged 2nd Edition. - Harper
Collins Publishers — 1995, — 2002.

* Oxford Advanced Learner’s Dictionary. — Oxford University Press, — 2000.
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exclusive: 1) only to be used by one particular person or group; only given to one
particular person or group... 2) of a high quality and expensive and therefore
not often bought or used by most people'.

TakuM YMHOM, MOKHA ITO6AUUTH, [0 CEMAHTUYHA HATTOBHEHICTh KOHIIEIITY
EKCKITIO3MBHICTb ITpeACTaB/IeHa 6e3/1iuur0 KOMITOHEHTIB, 110 I 3HAIIIO Bil0-
6paskeHHSI B aHIJIOMOBHOMY PeKJIaMHOMY IMCKYPCi.

AHaJi3 Cy4yacHMX aHIVIOMOBHMX PeKJaMHMX TEKCTiB mapgyMmiB Ta Koc-
MEeTUYHMX 3ac00iB J03BOMMB 3adiKCyBaTM MTOBOJII IIVMPOKMIA CITIEKTP Bepba-
JIi3aTOpPiB KOHIENTY EKCKIIO3MBHICTD, SIKi 34€06ibIIOr0 00’ €KTUBYIOThH TaKi
KOMITOHEHTH Cy4yacHOi peKiamu, sIK TOBap, CIIOXX1Bay, MOTUB CITOKMBaHHS,
BUPOOHMK, TOUKA peastisairii.

§ 1. Ekckimio3uBHMIT TOBap. EKCK/II03MBHICTD MapdyMiB Ta KOCMETUYHUX
3ac06iB 06yMoBJIeHa PSIAOM (HaKTOPiB, 000B’SI3KOBUMM Cepe, IKVUX, 3 TIOIISITY
Cy4yacHMX AOCIiTHUKIB TOBapiB PO3KOIIIi, €: BMCOKA SIKiCTbh, LIiTiCHICTbD, IIiHa,
PiZIKiCTh, HEYTWIITAPHICTb.

[To3UTVBHE CIIPUITHSTTS Ta €KCKIIO3UBHMI iMiJI3K TOBapY IMiKPeCITI0EThCS
3aBISIKM JIOTO TO3UIIiI0BAHHS SIK BUHSITKOBOTO TOBapy, 10 BepOasbHO BU-
pakaeTbCs HACTYIIHUM UMHOM: 1) One’n only. Rich. Reflective. Radiant. The one
and only choice for long-lasting, enviable color; 2) DOLCE & GABBANA. The
One (perfume); 3) TRESEMME. Beautiful Volume. The only reverse wash system
formulated for touchable volume; 4) CACAYNATURALS is an innovative new
nourishing oil made of 100% Cacay Oil which is extremely rare and precious;
5) The season’s hottest design. Tony & Guy. Limited edition; 6) Uncap flavor.
From Pomegranate to the original Bees Wax with Peppermint, discover all the
moisturizing flavours of 100% natural Burt’s Bees Lip Balm; 7) JIMMY CHOO. The
original fragrance; 8) Only Nexxus is uniquely formulated with pure Elastin
protein... For hair that lives to move; 9) RIMMEL. Our unique foundation that visibly
reawakens and illuminates skin with radiant glow and a flawless, natural looking
finish; 10) Ideal cream for oily skin. 11) LOREAL. Exclusive pink collection.

Ijist mpoCcyBaHHY iflei HAMBUIIOI SIKOCTi €KCKJII03MBHOTO TOBapy 10ro
YHiKaJbHi XapaKTepPUCTUKU Ta BIACTUBOCTI, & TAKOX PiJIKiCHI iHIpefieHTH, 0
BXOJSITH Y CKJIa[I apdymMepHOro abo KOCMeTUYHOTO 3200y, OTICaHi y peKiam-
HMX OTOJIONIEHHSIX i3 3a/TyueHHSIM (popm MopdosnoriuHoro cyrnepiaTusy: 1) the
highest impact colour; 2) the most sophisticated shades; 3) the most luxurious
shampoo. Ane Haii6ibII 6araTOrpaHHO BUK/TIOUHA OIiHKA SIKOCTi TOBapy eKc-
K/TI03MBHOI CIIPSIMOBAHOCTI ITpeicTaB/ieHa y popMi ceMaHTUYHOI KaTeropii, sika
obymoBJieHa KOHTeKcTyanbHO: 1) H & M Revelation Shower Oil. This oil-to-bubbly
body wash face super lux and leaves skin crazy-soft; 2) Neutrogena Rapid Wrinkle
Repair. Results in one week with supercharged, go-to anti-aging ingredient; 3) Each

! 1) Te, 110 BUKOPMCTOBYETHCS TiIbKM OHIEI0 TIEBHOIO JIIOAMHOK a60 IPYIIO0 JIOeit; Te, 1o
HaJaHO TiIbKYM O[Hiii JIOAMHI a60 TpyIIi JTr0Aeii... 2) BUCOKOI SIKOCTi Ta IOPOruii i, IK HACTiIOK,
TaKMif, IKMUIi 6iMbLIICTH JIIOEl KyITy€e Ta BUKOPMUCTOBYE He YacTO (TepeKyaz Hall).
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product is superior in quality; 4) New AVEENO. Active naturals, Absolutely ageless
restorative Night Cream. Formulated with our exclusive Active Natural Blackberry
Complex; 5) DAFNA’S SKINCARE. This highly advanced and effective moisturizer
hydrates skin with moisture to leave a smooth and radiant complexion; 6) LA
CURCIO is an ultra-lux edge skincare and beauty collection; 7) Extraordinary oil
serum; specialty shampoos; top selling oil; skin-perfecting foundation; precious
drops of macadamia and pomegranate; luxury hair care.

OmHMM 3 MaHIMYISITUBHUX IIPUIOMIB, SIKMI1 BUKOPUCTOBYETHCS B pEKIaM-
HMX TeKCTax JJisI BIVIMBY Ha CIIOKMBAYA, € IPUiiOM IIOPiBHIHHS HA KOPUCTH
PEeKJIaMOBaHOTI0 06’€KTY. EKCK/II03MBHMIA TOBAP MO3UIIIOHYETHCS SIK KpaIuii
y nopiBHsIHHI 3 iHmmmu ToBapamu: 1) The best brow product right now; 2) The
New Zealand’s N2 1 natural skincare; 3) Lancome. Love your age. N 1 SERUM;
4) Sulwhasso. First care activating serum ex; 5) MIU MIU. The first fragrance.

EKCKIIFO3MBHICTh TOBapiB mepembavae ix MOKpalleHi XapaKTepUCTUKM,
10 TIOB’SI3aHi 3 IHHOBAIITHMMM TEXHOJIOTiIMM BMPOOHMIITBA IMMPOXYKILii
Ta MOAHMMM TEHAEHIIAMM. YV SIKOCTi BepObaJibHUX 3aC00iB aKI€eHTYBaHHS
CEMaHTHKY HOBM3HM TOBApYy, 1[0 PeKIaMYETbCS, BUCTYIAIOTh TaKi KOHTEK-
ctu: new advanced night repair; instant tan lotion — 1) Advanced innovation.
Napoleon Perdis. An ancient beauty secret made modern; 2) Shine bright like a
diamond. The latest teeth whitening technology.

§ 2. EKCK/TIO3MBHMI CIIOXXKMBaY. B cyyuacHOMY CBiTi BpaskeHHSI Bxke JaBHO
CTaJIX TOJIOBHUM, IO TIOTPiGHO JIIOAMHI, TOMY CITOXKMBaA4 Gaska€ KOPUCTYBa-
TUCSI peuaMM, SIKi MiAKPeCTIoI0Th 10T0 YHiKaAbHICTh. 3aBAaHHS peKkIaMo1aB-
11iB — TepeKkoHaTy KJIi€eHTa, 1110 TOBap, IIacJMBUM BOJIOIApeM SIKOTO BiH CTaHe,
IIO3BOJIUTh IOMY BMOKPEMMUTUCS cepel, OTOUYIOUMX. I/mess eKCKII03MBHOCTI
CTIOKMBAYA CIIOCTEPITaeThCS Y HACTYITHUX PEKIaMHMX TeKcTax rmapdymis Ta
KocMeTnuHMX 3acobiB: 1) World exclusive. Good proof brow pencil. Be the first
to try new brow innovation; 2) Satin. Ultra-vivid fashion colours. Aloe Vera Based.
Be extraordinary; 3) Modelsprefer Mineral powder. Soft touch. Exclusive to us;
4) DIOR. ADORE. The absolute feminity.

§ 3. EKCK/II0O3MBHUIT MOTUB CIIOKMBAaHHSA. TOBapy, 1110 HajieXaTb JI0 Ka-
Teropii eKCKI03UBHUX, TO3BOJISIIOTh 3aI0BOJIbHUTY HE TiTbKU (DYHKITIOHAIb-
Hi, @ ¥ IICUXOJIOTiUHi ITOTpedy crokMBava. Y peKJaMHMX TeKcTax map@ymiB Ta
KOCMETHYHMX 3ac06iB TOBap MO3MUIIOHYETHCS 3 MOMVISAY i0r0 MPSIMOTO IIPU-
3HaueHHs — MOKpallleHHS 30BHIITHOCTi, apoMaTu3allii, HaaHHs CBIXKOCTi Ta
KpacoTy O6IMYYIO0 Ta Ti/Ty, IO ¥ MiJIITOBXYE IMOTEHIIITHOTO MOKYIIIIS Ha TIPU-
IOaHHS pekyamoBaHOro ToBapy: 1) Treat your hair with new egg and cognac
shampoo. Extraordinary, outstanding result; 2) The skin care makeup. Beauty with
brilliance; 3) Apply a rich nail and cuticle oil regularly to keep your nails looking
their best; 4) Dazzler presents a unique range of products that enhances your natural
beauty, takes care of your skin and makes you look glamorous; 5) A unique, precious
formula with argon oil of Morocco helps to penetrate the hair shaft. Discover restored
strength, shine, softness, and seductive, silky perfection; 6) Invisible, mistake-proof
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foundation for visibly perfected skin; 7) New sublime bronze summer express.
Instant tan lotion instantly perfects; 8) CHIDEM - Beauty of Youth Anti-Aging
Collection contains a cocktails of vitamins, boosting luminosity, plumping skin with
moisture so it looks in its prime; 9) Boudoir Vibes. Dial up the glamour with a hint
of lace and a chic cherry lip; 10) New with caffeine vitality complex. The trsult is
naturally fuller, thicker, more luxurious-looking hair; 11) New Revion Ultra HD
Matte Lipcolour manages to feel light weight and super-moisturizing.

§ 4. ERCK/TIO3MBHMIT BUPOOHMK. Ha cydacHOMY PUHKY eKCKII03MBHIX TO-
BapiB CHOKMBAUeBi IMPOITOHYIOTHCS He JIXILE TOBAPU, SIKi MalOTh CIieludiuHi
XapaKTePUCTUKH, a ¥ OpeHI, OCHOBHOIO (DYHKIIi€l0 SIKMX € imeHTudikalist Bu-
po6HMKa abo mpogaBIs. EKCKITI03MBHICTh BUPOOHMKIB aKTyasli3yeThCS TAKUMU
BepbastizaTopamu, sik: only, perfect, exclusive, number one. HaBemeMo MpuKIaan
orosionieHb: 1) Experience the luxury of couture: introducing gel couture only from
Essie; 2) Dior forever #£EVERMOREPERFECT; 3) 24K by IMPERIO LUSSO ITALY is
an exclusive perfume brand. Designed with elegance and engineered with passion;
4) World’s N® 1 facial skincare brand. OLAY.

§ 5. EKCK/TI0O3MBHA TOYKA peatisaiii. AKTyarisamisi eKCKII03MBHOCTI MiCIIs
peastisailii TIOKCOBOTo TOBapy 6a3yeThCsT HA eKCITTyaTallii 6axkaHHSI CITOXKMBAYiB
3[1i/iCHIOBATHM ITOKYTIKM Y HECTAHAAPTHi 00CTaHOBIIi, hi3MUHO HEJOCTYITHOI 11T
iHmmx mokymiiB. Lis imest BepbasizoBaHa y HACTYITHUX OTojIomeHHsX: 1) Repair
system to restore dry, colour treated or chemically damaged hair. Available only
at KEVIN. MURPHY SESSION SALON; 2) Smokey eyes. Eyeshadow palette. New
available at Gloss Cosmetics, Cosmetics Plus, selected pharmacies.

BUCHOBKM 3 L[OTO OOCTiAKeHHS Ta MepCHneKTUBM. Y pe3yibTaTi J0-
CTimkeHHS (PYHKI[IOHYBAaHHSI KOHIIENTY EKCKIIO3MBHICTD B aHIJIOMOBHOMY
pPEeKIaMHOMY TeKCTi 6y/10 3aikCOBaHO IMIMPOKMI CIIEKTP BepbastizaTopis, 110
(opmyloTh KOHIIEITTYaIbHE T1I0JIe TAHOTO KOHLIENTY: absolute, advanced, best,
brilliant, chic, elegant, extraordinary, first, glamorous, ideal, high, latest, limited,
luxurious, modern, number one, only, original, perfect, precious, prime, rare, selected,
special, superior, top, unequaled, unique. 11i 03HaKM eKCK/IIO3MBHOCTI € TUM ap-
CEeHaJIOM MOBJIEHHEBOTO BIUIMBY Ha Cy4acCHOTO CIIOXKMBaya, sIKUii i€ Ha ioro
PO3yM, IOUYTTs, eMOIIii Ta GopMye ITiHHICHI OpieHTalliii Ta TOBEeIiHKOBI CTepeo-
Tunu. Hag3suuaiiHo repcrieKTMBHUM HaIlPSIMKOM JOCTiIKeHHsI KOHIenTy Exc-
K/IIO3UBHICTD SIK OLHOTO 3 IOMiHYIOUMX Y Cy4aCHOMY peKJIaMHOMY AMCKYPCi €
aHaJti3 /10ro 06pasHoi CKIaJI0BOi, IKa € BasKJIMBMUM KOMIIOHEHTOM Y /i0T0 3MiCTi.
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