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Y cTatTi po3rnanaeTbcs AnM3alH aBTOMOODINIB 3 BMKOPUCTAHHSAM TEXHOMOT
oOknetoBaHHS aBTOMODINIB AEKOPATMBHOK MMIBKOK. AHania HaykoBUX [pKepen
BUCBITMIIOE KyNbTYPHI, €CTETUYHI Ta TEXHIYHi acnekT 3acToCyBaHHs MMIBOK Y
[u3anHi. BusHayeHo, Wo crainiHr aBToMoGINiB BUKOHYE NOABIMHY (YHKLO: 3
opHoro 6oKy, Le ecTeTMyHWi 3acib nepcoHanisauii, a 3 iHWOro — eeKTUBHUIA
MapKEeTUHrOBMIA HCTPYMEHT. HaBedeHO npakTUYHi NpUKNagu  peanisoBaHux
NPOEKTIB Ta HaJaHO pekoMeHaalii LOAO0 CTBOPEHHS  SIKICHOrO  Au3aiHy
obknetoBaHHs aBTOMOGINIB NAIBKOHO.

B ocTaHHi poku cTainiHr aBToMo6iniB NMiBKOK CTano BaXMBOK NPAKTUKOH
OW3aiHy, WO NoeaHYe KynbTYpHI, eCTETUYHI Ta TeXHIYHI acnekTu. La TexHonoris He
TiNbKM  [03BONSE NEPCOHani3yBaTM TPAHCMOPTHI 3acobw, ane #  CnyxuTb
€(hEKTUBHIM MAPKETUHIOBIM iIHCTPYMEHTOM, L0 MiACUIIOE iBEHTUYHICTL BpeHay Ta
CMPUAHATTS cnoxuBadiB. [usanH o6knetoBaHHS aBTOMOGINIB [EMOHCTPYE CBOK
noaBilHy porb: BiH CTBOPIOE YHikanbHi BidyarnbHi obpasv 4ns iHAMBIAYanbHUX
KOpUCTyBaYiB, OAHOYACHO CMPUAKYM MPOCYBaHHIO KOMMAHIA Ta NPOAYKTIB Ha
KOHKYPEHTHUX PUHKaX.

Puxniubka Ta Topmaxosa (2023) npoaHanisyBanu 0co6nvMBOCTI Au3aiiHy B
Cy4acHOMy KyNbTypHOMY PO3BUTKY. ABTOPU MIZKPECIIOTb KOMMIEKCHUI XapakTep
OM3aNHEPCHKOT MPaKTUKK, SKa OXOMMIE PisHi chepu couianbHOl KynbTypw, i
Bif3HAYalOTh, WO [OM3aiiH OOHOYACHO HaneXuTb K OO XYOOXHbOI, Tak i [d0
npomucrnosoi cdepu. [ocnigHnkm pobnsTb BUCHOBOK, LIO AM3AH € BaXUBUM
KOMYHIKaTUBHUM IHCTPYMEHTOM i MOXe CnyryBaTi 3ac0DOM NpOCyBaHHs HaLlioHamNb-
HUX Ta eTHIYHMX Tpaguuii. puweHko, Ta iH. (2024) nigkpecnionTb MikaucLumn-
NiHapHUIA xapakTep Au3ainHy, WO (yHKUIOHYE Ha MepeTuHi Hayku, MucTeuTBa Ta
iKeHepii. [XHS npaus Haronowye Ha BaXMMBOCTI iHTerpauii KymbTYpHUX i
TEXHOMOMYHMX NEPCNEKTUB, LU0 € LEHTPaNbHUM MPUHLMMNOM Cy4acHOro au3aiiHy
aBTOMOBINBHOrO CTalmMiHry.
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Bayirli (2023) BusiBuna, Lo An3aiiH 0bKMeloBaHHS TPaHCMOPTHUX 3acobiB Mae
CYTTEBWN BNMB Ha CNPUIHATTA BpeHay Ta NoBefiHKy CnoXmBaudiB. Y AOCHIMKEHHI
HaronoLyeTbCs Ha BaXMBOCTI BUOOPY KONMbOPOBOI ramu, KOMNO3uLii Ta HOBU3HM
OW3anHy, apke Ui (hakTopu BM3HAYalOTb piBEHb yBark i 3anam’siTOBYBaHOCTI
peknamu.

Craininr aBTomobinis WwnsxoM OOKNElBaHHA MMIBKOKW K Au3aliHepCbka
npakTuka noegHye ecTeTuky, TexHonorii Ta MmapkeTuHr. Llei meton po3sonse
CTBOPOBATW YHikanbHi BidyanbHi 06pasu, SKki MigKpecmniowTb iHAMBIAYaNbHICTb
BNacHWKa aBTO abo igeHTWYHiCT OpeHay. BaxnuBow CknagoBO An3aiHy
CTalNiHry € BUKOPUCTaHHA SKICHWX Martepianis, npaBurbHWN BUGIP KOMbOPIB i
rpaciku.

Y pocnimkeHHi posrnaHyto npuknag Volkswagen Golf GTI, wrap-gusaiH skoro
noegHye bpenanHr Red Bull, Aerofabb Ta Rotiform. Po6ota BukoHaHa y SouthArt
Detailing Studio Ta geMOHCTpYe NOEOHAHHS PEKNaMHOT Ta eCTETUYHOT (PYHKLIA Y
wrap-au3aiHi.

Ha pucyHky 1. 3o6paxeHo Volkswagen Golf 3 obknetoBaHHsM (wrap-au3anH) y
SouthArt Detailing Studio. 3ganeky sugHo noro Red Bull, Aerofabb ta Rotiform, a
TaKoX xapaktepHuit rpadivHmin Hanue «HOONIGANDY, LWo nigkpecnioe CopTUBHWIA
Ta PEKNaMHuii xapaktep 0bKnetBaHHs.

Ha pucyHKy 2 nokasaHo BiyaribHe pilleHHS, O MICTUTb eNIEMEHTY, XapaKTepHi
ONS KynbTypu aBTOCNOPTY: Uudpy B KoMi («55»), KOHTpACTHI rpadiyHi Hamucm
(«JUST DON'T DIE»), a Takox KONMbOPOBI aKLEHTH, L0 NIAKPECTIOTL UHAMIKY
chopmm Ky3oBa.

[On3aitH Takox Mmictute norotunm Rotiform, aki nigkpecniooTs 38'A30K 3
MPOJYKLIE KOMMaHiT, WO BUAHO Ha puc. 3

Yci Tpn 306pakeHHs LEMOHCTPYIOTb MOEAHAHHS eCTETUYHOI npuBabnneoCTi 3
KOMepL|iHO (YHKLIEN peknamu.

BucHoBok

CrainiHr aBToMo6inis MeToLOM 0OKIEI0OBAHHS [EKOPATUBHO MAIBKOK BUKOHYE
NOABIAHY ponb: Sk 3acib ecTeTMYHOI nepcoHanisalii Ta eqeKTUBHUIA MapKeTWH-
rOBWA IHCTPYMeEHT. [oCrimkeHHS nokasano, WO Ycnix MpOeKkTy 3anexuTb Bif
KpeaTUBHOTO Au3aiHy, BUCOKOSIKICHUX MaTepianiB Ta NpodecitHOro BUKOHAHHS.
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The article examines the design of cars using car wrapping technology. The
analysis of scientific sources highlights cultural, aesthetic, and technical aspects of
applying films in design. It is determined that car wrapping performs a dual function:
on the one hand, it is an aesthetic tool of personalization, and on the other hand -
an effective marketing instrument. Practical examples of implemented projects are
presented, and recommendations for creating high-quality wrap design are
provided.

In recent years, car wrapping has become an important design practice that
combines cultural, aesthetic, and technical dimensions. This technology not only
enables the personalization of vehicles but also serves as an effective marketing
tool that enhances brand identity and consumer perception. Vehicle wrap design
demonstrates its dual role: it creates unique visual images for individual users while
contributing to the promotion of companies and products in competitive markets.

Rykhlicka and Tormakhova (2023) analyzed the specifics of design in modern
cultural development. The authors emphasize the comprehensive nature of design
practices, which encompass various spheres of social culture, and note that design
simultaneously belongs to both the artistic and industrial domains. The researchers
conclude that design is an important communicative tool and can serve as a means
of promoting national and ethnic traditions. Gryshchenko, et al. (2024) emphasize
the interdisciplinary character of design, which operates at the crossroads of
science, art, and engineering. Their work underlines the importance of integrating
cultural and technological perspectives, a principle that is also central to
contemporary automotive styling design.
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Bayirli (2023) found that vehicle wrapping design has a significant impact on
brand perception and consumer behavior. The study emphasizes the importance of
choosing a color scheme, composition, and design novelty, as these factors
determine the level of attention and memorability of advertising.

Car wrapping as a design practice combines aesthetics, technology, and
marketing. This method makes it possible to create unique visual images that
emphasize either the individuality of a car owner or the identity of a brand. An
important component of wrap design is the use of high-quality materials (cast or
calendared films), the correct choice of colors, and graphics.

The study examines the example of the Volkswagen Golf GTI, whose wrap
design combines the branding of Red Bull, Aerofabb, and Rotiform. The project was
carried out at SouthArt Detailing Studio and demonstrates the integration of
advertising and aesthetic functions in wrap design.

As can be seen in figure 1, a Volkswagen Golf with wrap design is shown at
SouthArt Detailing Studio. From a distance, you can see the Red Bull, Aerofabb,
and Rotiform logos, as well as the distinctive “HOONIGAN” graphic inscription,
which emphasizes the sporty and promotional nature of the wrap.

Figure 2 shows a visual solution that contains elements characteristic of motorsport
culture: a number in a circle (“65”), contrasting graphic inscriptions (‘JUST DON'T DIE”),
as well as color accents that emphasize the dynamics of the body shape.

The design also incorporates Rotiform logos, which emphasize the connection
with the company’s products, as seen in figure 3.

PucyHok 1. Volkswagen Golf GTI 3 peknamHum wrap-0u3aiiHom Red Bull, Aerofabb ma
Rotiform (SouthArt Detailing Studio, Ykpaina, 2024)

Figure 1. Volkswagen Golf GTI with advertising wrap design of Red Bull, Aerofabb, and
Rotiform (SouthArt Detailing Studio, Ukraine, 2024). All three images illustrate the
combination of aesthetic appeal with the commercial function of advertising
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Car wrapping design fulfills a dual role as a tool of aesthetic personalization and
an effective marketing instrument. The study revealed that project success depends
on creative design, high-quality materials, and professional execution.
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PucyHok 2. Volkswagen Golf GTI 3 peknamHum wrap-0u3aiiHom Red Bull, Aerofabb ma
Rotiform (SouthArt Detailing Studio, Ykpaina, 2024)

Figure 2. Volkswagen Golf GTI with advertising wrap design of Red Bull, Aerofabb, and

Rotiform (SouthArt Detailing Studio, Ukraine, 2024) / PucyHok 1. Volkswagen Golf GTI 3

pexnamHum wrap-0usatiHom Red Bull, Aerofabb ma Rotiform (SouthArt Detailing Studio,
Ykpaita, 2024)

PucyHok 3. Volkswagen Golf GTI 3 peknamHum wrap-0u3aiiHom Red Bull, Aerofabb ma
Rotiform (SouthArt Detailing Studio, Ykpaina, 2024)

Figure 3. Volkswagen Golf GTI with advertising wrap design of Red Bull, Aerofabb, and
Rotiform (SouthArt Detailing Studio, Ukraine, 2024).
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