- HEBIANOBIIHICTh Oi3HEC-IHKy0aTOpiB Cy4yacHOMY pIBHIO Ta TMOTpedaM EKOHOMIYHOTO
PO3BUTKY;

- HHU3BKHU PiBEHB JIIJIOBOi aKTUBHOCTI Ta HEJOCTATHICTh 3HAHB Y cepi BeIeHHS Oi3HeCY.

Jlis momonaHHA HaBEAEHUX MEPEIIKo ] MOTpiOHEe JOKOpiHHE pedopMyBaHHsS cHUCTEMHU Oi3HEC-
BITHOCHMH Ta BeHUYypHOTo ¢iHaHcyBaHHA. Mi 3rommi 3 [2, c. 205], mo moexHaHHS 3YyCHIb
HAYKOBIIIB, 110 TEHEPYIOTh MIAMPUEMHUIIBKI 171e1 1 MatOTh (piHAHCOBY MIATPUMKY 3 OOKYy IepiKaBH
Ta Oi3Hec-iHKyOaTOpiB, sKi 3MOXKYTh TECTYBaTH Ha NPAKTUII JOCITITHHUIBKI inei B SKOCTI
CBOEPIAHOTO MOJITOHY MPU3BEIYTh 10 CHHEPTETUYHOTO e()eKTy B eKOHOMIUHIH cucTeMi KpaiHu.
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EKO-CIIPSIMOBAHE IHHOBALIMTHE MAKYBAHHS Y TOPTIBEJIbHII
JOTICTHULI

ECO-FRIENDLY INNOVATIVE PACKAGING IN TRADE LOGISTICS

3KOJIOTMYECKASI THHOBAIIMOHHASI YITAKOBKA B TOPTOBOI
JIOTUCTHUKE

Abstract. Packaging makes transportation of the product easier, as well as product movement in the market and
also helps with the understanding and acceptance of the innovative product and its manufacturer by consumers, helps to
create the impression. In terms of product promotion, packaging is an effective method of promoting a product that
facilitates its sale without any change in qualities. So, the scientific and practical approach to the development of eco-
friendly packaging is formed, the approach is based on the results of the marketing research.

AHHOTamMsl. YTNaKoBKa OOJerdaer TPaHCIOPTHPOBKY MPOAYKTa, a TaKkKe MEepeMelIeHHe MPOAYKTa Ha PBIHKE,
MOMOTAET MOHSATh U MPHHSTH HOBBIN MPOIYKT, €r0 MPOU3BOIUTEIS MOTPEOUTESIMH, TIOMOTAaeT CO3/aTh BrevyaTieHue. C
TOYKH 3PEHHs TIPOJBIKCHUS TOBAPA, YIAKOBKa — 3T0 3((EKTUBHBII METO MPOIBIKEHHUS TOBapa, KOTOPBIA 00Jerdaer
€ro Mpojaxy 0e3 KaKkux-THOO M3MEHEHHWH B KadecTBe. [loaToMy B pabore cpopMupoBaH HAayIHO-TPAKTHICCKUH
MOJXO0]] K pa3pabOTKe IKO-yNaKOBKH, KOTOPbI OCHOBAH Ha Pe3yJIbTaTaX MAPKETHHIOBOIO HCCIICIOBAHUSL.

AHoTauis. YakoBKa IOJIETIIYe TPAHCIIOPTYBAHHS TOBAPY, a TAKOXK PyX TOBapy Ha PUHKY, AOIMOMAarae 3p03yMiTH
Ta TPUHHATH HOBHUH TOBap, HOro BHUPOOHHMKA CIOXHMBayaMH, JONOMAarae€ CTBOPUTH BPaXEHHS. 3 TOYKH 30pY
MPOCYBaHHS TOBapy, yIaKoBKa — 16 e)EKTUBHUN METOJ IPOCYBaHHs TOBapy, SIKMH CIIpHs€ WOro mpopaxy 6e3 Oy/ib-
SKMX 3MIH y skocTi. OTke, B poOOTi c(hopMOBaHO HayKOBO-IPAKTHYHHUH MiAXIA 10 PO3POOKH EKOJOTIYHO YHCTOi
YIaKOBKH, IiJXiJ 0a3y€ThCs HA Pe3yJibTaTaXx MapKETHHIOBOI'O TOCIIPKEHHS.
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By doing marketing research before launching innovative products a company reduces the potential
expenses and provides increasing of consumers number with the supporters of environmental products.
In addition, manufacturers compete for the attention and commitment of consumers by trying to make
best use of the elements of the marketing mix: product, price, place and promotion. Along with this
important elements of the marketing complex today it is considerable to include packaging. Packaging
is usually seen as a part of product, promotion and placement policies, but lately, some researchers have
identified it as another independent "P" rather than a component of the traditional mix. Packaging
makes transportation of the product easier, as well as product movement in the market and also helps
with the understanding and acceptance of the product and its manufacturer by consumers, with
underlining the distinctive features of the product, helps to create the impression of the product. The
packaging is inseparable from the product, it is its outer shell. Skillful selection of colors, shape, fonts
on the packaging will provide the manufacturer with bigger income and reducing expenses, since the
packaging "communicates" with the consumer and "sells" the product constantly.

That is why it is quite relevant to define the manufacturer's and intermediary’s interests in
meeting consumer demands through market research for eco-friendly packaging and producing
products as a result that respond to the needs of the environmentally responsible population. So the
author’s results of marketing research and proposed model of the packaging for the product are

shown in Table 1.

Table 1. Results of marketing research and proposed model

of the packaging for the product

Main phases of
marketing research

Results of the online survey

1. Analysis of the
problems which the
organization is facing
and defining the
goals and objectives
of the study.

2. Specification of
object and subject of
the research/

3. Calculation of
sample size and
formation of its
structure/

4. Clarification of the
survey methodology.
5. Preparation of the
questionnaire.

6. Determination of
survey results.

7. Conducting of
analysis of results,
their systematization
and interpretation.

8. Developing of
recommendations
based on the results.

Question

Results of the survey

Eco-friendly innovative
packaging

Paying attention to
the packaging of
the goods

Yes — 88.,9%
No-11,1%

Consumer interest
in the information
in the packaging

Always read — 53 %
Time to time — 37%
Rarely — 7 %

Never — 3%

Good colors for
packaging self-care
products (blue,
white, green, red,
black, purple and
yellow) with
ability to choose
several variants

White — 516 points
Green — 356 points
Blue — 338 points
Red — 115 points
Purple — 52 points
Yellow — 35 points
Black — 28 points

The impact of
advertising on the

Yes —44,4%
No —24,4%

purchase of | Don't watch ads — 31,2%

environmental

goods

The importance of | Important enough -

environmentally 51,1%

friendly packaging | Have not thought -
33,3%

Not important — 15,6%

Desire and ability
to buy products in
environmental
packaging

Ready to pay more for
environmental
packaging — 38,5%
Ready if the price
difference is not more
than 20 UAH - 61,5%
Indifferently — 0%

oy
it
\\\\Wf/ e
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The survey shows that consumers prefer the white, green and blue colors that are considered the
most relevant for eco-products. In addition, it has been found out that for the formation of effective
packaging it is necessary to take into account the requirements of the market and be careful with
the information presented on the packaging.
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THE IMPACT OF THE TECHNOGENIC ECONOMY ON POLITICAL PROCESSES
BJIMSTHUE TEXHOTEHHOM YKOHOMUWKH HA MTOJJUTHUYECKHUE MPOIIECCHI

BILIMB TEXHOT'EHHOI EKOHOMIKH HA TTOJIITUYHI ITPOIECH

Annotation.The main purpose of our study was to investigate the connection between the development of robot
technology, ensuing robot production and intergovernmental relations.

Key words: Robot technology, global processes, technogenic economy, governmental policies.

Annoranusi.OCHOBHOW [IeNIbl0  Hamiei paboThl  OBLIO  HCCIEIOBATh B3aMMOCBS3b MEXKIY pa3BUTHEM
POOOTOTEXHUKH, BHEIPEHHEM POOOTOTEXHUYECKOM MPOAYKIIUU U MEXKYHAPOHBIMUA OTHOIICHUSMH.

KiwueBbie cjioBa: poOOTOTEXHHMKA, TIJ00ANIbHBIE TPOLECChl, TEXHOTCHHAs JKOHOMHUKA, TOCYJapCTBEHHAs
MOJIMUTHKA.

AHoTaunisg.Metoro Hamoi po6oTH 0yJI0 ZOCTIANTH B3a€EMO3B 30K MK PO3BUTKOM POOOTOTEXHIKH, BIPOBAHKEHHIM
POOOTOTEXHIYHOT MPOIYKLIT | MDKHAPOJHUMH BiTHOCHHAMHU.

Kar4osi ciioBa: poboToTexHiKa, T100aJIbHI MPOLIECH, TEXHOTCHHA CKOHOMIKA, JeP)KaBHA MOJIITHKA.

The main purpose of our study was to investigate the connection between the development of
robot technology, ensuing robot production and intergovernmental relations. We chose Japan as the
object of our study as the country with the best practices in this field.[1, p 29-53]

The first stage of our study was to create a cognitive model, which could represent the
interconnections we would like to investigate. The adoption of robotization achievements in the
industrial sector (i.e. automation), trading in the sphere of robotics and the robot production level
were three main factors chosen to reflect the connection between robotics and international
relationship.[2, p 135] The foreign policy, governmental policies, adaptation policies to the
increasing level of robotization, research and development activity and other aspects, were related
in the flowchart and it was necessary to investigate every aspect to trace their interdependence.

The second stage of our study was data collection and processing. We have analyzed the number
of patent research data and have created a list of leading countries. In addition, we have taken into
account the governmental policy in Japan and the impact of robotics on employment levels. The
information we found about the automation level of certain industrial sectors was equally
important. Based on data from the Ministry of Economy, Trade and Industry, we created graphs
displaying the current level of robotics production, the level of total demand, domestic shipments
and industrial export level.

At the same time we have read articles and papers developed by leading researchers in the
sphere of robotics. We assessed further development and impact of robotics not only on industry
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